


Co je reklama?
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Re-clamare

latinsky: volat, kricet (proti nécemu)]
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TAKTIKA A PRAKTIKA

za Ucelem presvedcit vefejnost k reakci urcitym
smérem k tomu, co je reklamou propagovano.
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Matous a reklama



A copywriter makes
people give a shit.
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,Reklama je navonéna zdechlina”

- Oliviero lToscanni
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Proc¢ reklama presvedcuje?

1. Proc to dela?

2. Jak to, ze se ji to dari?
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Proc¢ to dela?

Jaky ma cil?
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|de o penize?



/da se, ze jde taky o slova.
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Kde hledat slova, které
presvedci?
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,Rétorika je hledani toho, co je v
reCi presvedcive.”

Aristoteles, Rétorika, 1355 |b26-27]
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LOGOGRAF

je tvurce néciho sdeéleni



Pro¢ bych mél nékomu néco ,cpat™’

1. Abych za kazdou cenu dosahl vlastniho zisku.

2. Abych lidem predal néco, cemu vérim.
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VLASTNI ZISK

Sofisticky (pragmaticky) pristup.
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Kazdy vnimame trosku jinak.

@SeeWordPower

seewordpower.cz



Matou

S

r

I

kal, ze..."



Utok na verejné minéni neboli
doxai.

Sofisticky pristup (pragmaticky)
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Chcete lidi rychle
presvedcit?



Hrajte to na lidska
ocekavani.
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Ocekavani ad absurdum:
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VLASTNI PRAVDA

Platonsky (idealisticky) pristup.



Pravda je v nas a da se zachytit slovy.
(Chvili to vsak trva.)

Platonsky pristup (idealisticky)
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.S obalem®”

VS.

bez obalu”
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P I VOLRISAGEN OF AMIMICA,

And if you run out of gas, it's easy to push.

See?

We think of everything.

Getting ¢ Volkswagen to the side of the
road is @ pushover.

It's a little surprising that YW owners
don't run out of gas more often.

A figure like 32 miles to the gallon can
make you a little hozy about when you

lost filled up.

And you spend so little time in gos sta.
tions, there are almost no reminders.

You'll probably never need oil between
changes, for example.

You'll never need water or anti-freeze
because the engine is cir-cooled.

40,000 miles on o set of tires won't breok

any Volkswagen records.
And repairs are few and far between.
So this year we've installed a gos gouge
to help you remember.
But we haven't taken all the
fun away.
You still have to remember 10
look at it.
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the "LINEAR LOOK?"

2O @M pneel,... Lo Q/&wﬂ% (s, ”

)— Oldsmobile’s trim, modern “Linear Look" is strikingly exemplified in the new Holiday SportSedan, with its sleek, straight roof

line and full wrap-around rear window—a dramatic body style that is being offered in all three Oldsmobile series for 1959.
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Yes, it's a Volkswagen. Yes, it costs $65,000.

Drivers wanted. \v:'/
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VZTAH RECNIKA A POSLUCHACE V REKLAME

Neboli vztah autora sdeleni a prijemce sdéleni.
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PRAVDA OCEKAVANI
_ _
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AUTOR PRIJEMCE
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PRAVDA OCEKAVANI
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Pragmaticky vztah - rychly prodej
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|[dealisticky vztah - pomalejsi prodej
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Kdyz mate dobry produkt,
mate dobry argument.

A to, co lidé ocekavaiji, vas tolik netrapi.
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Pro¢ reklama presvedcuje?

Jak to, ze se ji to dari?
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3 zpusoby presvedcovani

Ftos
Patos
Logos
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‘What creativity can there be when only money
can buy you your next opportunity?’

~a freelance filmmaker who recently relocated from Hammersmith and Fulham to The Netherlands
londonischanging.org
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Jak reklama oslovuje?

Aneb kdy pouzit co?
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Zijeme v intertextovéem svete.

Reklama vyuziva ty nejznamejsi pribehy.
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Ceho se vyvarovat?

Nebudte ,zakleti® vlastnimi znalostmi.
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A jaka je v tomto procesu role copywritera?

Nekdy zkoumat trh a pracovat na resersich a hledat benchmarky.

Nekdy stourat v klientovych podkladech a objevovat jadro pudla.
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Davame lidem to, co chté&ji?
Nebo to, co nam samotnym dava smysl?

A co z toho nam prinasi vétsi radost?
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Diky moc za vasi pozornost.
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YOUR FUTURE COPYWRITER

Matous Roskovec

+420 774 627 626
info@seewordpower.cz
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